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Transforming  Ford,  Connecting  with  Consumers, 
Growing  Shareholder  Value 
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Accelerate  progress  in 
BTO  and  OTD 


1 000  leads  per  day 


Critical  Advantage  in  Building  Customer  Intimacy 


What  is  Telematics? 


Mobile  Consumer  Services 


Telematics  RcOlcut  Plan 
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or  Ford  Investments 
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Getting  FMC  Systems/Processes 
Ready  for  the  Exchange 
Engaging  Global  Suppliers 


CO 

CO 

0 

Q 

c 

CO 

CO 

D 

CO 


FordB2B,  Co 


I/Ve  brought  integration  within  the  four  walis  of  Covisint 
to  acceierate  adoption  and  simpiify  deployment 
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While  Ford,  GM,  OCX  Are  Partners  In  This  Venture, 
We  Remain  Competitors  In  The  Automotive  Industry 


